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Media Synchronicity Theory

Media Synchronicity Theory proposes that there are
different communication media that are effective

for different purposes. The theory suggests that
synchronous media, such as face-to-face
communication, are best for complex tasks and
situations where immediate feedback is needed,
while asynchronous media, such as email, are better
suited for simpler tasks where time delays are
acceptable. Media synchronicity is achieved through
the collective use of different media to support
communication processes that vary in their ability

to convey complex and simple messages, as well as
to support feedback and coordination processes. The
theory also emphasizes the importance of the social
cues and richness of communication media for
effective information exchange and decision-making.
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INntro

We are all connected, can't you see?
Through screens and signals, we're free.
In a world full of technology,

Our media brings us synergy.




Verse |

With every text and email sent,

Our hearts and souls stay in constant ascent.
Distance doesn't seem to matter,
Our messages bring us closer, like a ladder.




Verse 2

With the press of a button, we can be in touch,
No need for letters or phone calls that clutch.
Our media synchronizes our communication,

Bringing us closer, no matter the nation.




Chorus 1
The world turns and time ticks,
But our media brings us tricks.

We can be present, even from afar,
Our connection is strong, No matter where we are.




Verse 5

From social networks to video calls,
Our media connects us and enthralls.
Our communication is instant and fluid,
No need to wait, we're never secluded.
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Chorus 2
From text to call, and everything in between,
Our media brings us synergy, unseen.

We can be present, even from afar,
Our connection is strong, no matter where we are.




Verse 5

With every flick of our finger,
Our media connection continues to linger.
No distance can keep us apart,
Our messages reach each other's heart.




Verse 6

Qur media brings us closer,
From one corner of the world to another.
With every message, our bond grows,
Our connection is constant, like a rose.




Chorus 3
We're all in this together,
Our media ties us tighter than leather.

We can be present, even from afar,
Our connection is strong, no matter where we are.




Qutro

Our world may be big and wide,
But our media keeps us side by side.
From one screen to another,
Our communication is like no other.




